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TOURISM SECTOR

TOURISTIC
DEMAND

e« Touristic flows

« Export Tourism

TOURISTIC
SUPPLY

Tourist accommodation
establishments

Beds

Tourist accommodation
establishments in
entrepreneurial form

Accommodation and
leisure buildings in
development or renewal
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TOURISTIC SUPPLY
LEVERAGES

« Territory strategic

assets, tourism
attractors (actual or
forecast)
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TOURISTIC FLOWS

Arrivals, overnights and average length of stay in Big Attractors Municipalities

2016/2014
ARRIVAL Sk

ROME 8.852.890 -

MILAN 5.290.162

3.580.777

SOURCE: Nomisma on Istat data (2016) " is the ratio between the number of nights spent and the number of tourists that arrived in the establishments (arrival) in the reference per

{

2016/201
NIGHTS SPENT P

25.191.580 "
10.976.244 "
9.334.085

3.292.057

iod

AVERAGE
LENGHTS OF
STAY®

2,85
2,16
2,60

2,66
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Big Attractors vs Italy

ARRIVALS SHARE ON TOTAL OF
ARRIVALS REGISTERED IN ITALY

@ rRoMe 7,57 7%

@ mian 4:35%

@ napLes 1,067

SOURCE: Nomisma on Istat data (2016)
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O TOURISM IN ITALY

ARRIVALS

116.886.181

NIGHTS SPENT

402.696.812

AVERAGE LENGHT
OF STAY

3.45
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EXPORT TOURISM & ITALY

o < 49% aee 7

FOREIGN TOURISM RATE" %

" Foreign tourists arrivals/Total arrivals

ROME MILAN NAPOLES

SOURCE: Nomisma on Istat data (2016) and Bank of Italy Microdata (2015)
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TOURIST ACCOMODATION ESTABLISHMENTS AND BEDS

........................................... PAGE 9
ACCOMODATION o » PERFORMANCE
YYY b [ GROSS BEDS USE RATE"
: - : CGEEEE——— HOTEL AND NON HOTEL
J_ BEDS RO’ ACCOMODATION

ROME 12.405 204.202 34%

MILAN 1.418 67.013 45%

1.292 46.184 55%

NAPLES 278 13.909 65%

"Measure of the amount of beds actually used during the year @
SOURCE: Nomisma on Istat data (2016) L./%%M%a
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PERFORMANCE OFHOTELS AND SIMILAR ACCOMMODATION ESTABLISHMENTS

GROSS BED USE RATEOFHOTELS AND SIMILAR ACCOMMODATION ESTABLISHMENTS™
Historical series, 2014- 2016

[ var %
014
ROME 51.30% 48,56% 45.51%
MILAN 52,39% 55,00% 49.89% -2, 50%
58.78% 60.58% 50.78% 1,0%
NAPLES 62,15% 60.33% 67.44% 5,29%

"Measure of the amount of beds of hotels and similar accommodation establishment actually used during the year
SOURCE: Nomisma on Istat data (2016)



TOURISM ENTREPRENEURSHIP

ACCOMMODATIONS* 5.853

in HOTELS AND
SIMILAR ACCOMMODATION 31%
ESTABLISHMENTS

1.455
35%

TOURISM COMPANIES
SHARE(accommodation

cectonn ON TOTAL 2,0% 0,7% 3,0% 0,8%

ECONOMY

* Accommodations (ATECO CODE 55) - this class includes: hotels and similar facilities (COD 551), accommodation for holidays and other structures for QM ‘@
(Zr7gz

SOURCE: Nomisma on Unioncamere data (2017) short stays (COD 552), tourist camp-sites, camping areas and areas equipped for camper and caravan (COD 553), other accommodations (COD 559) Sz



REAL ESTATE AND TOURISM

Nuovo centro congressi EUR ArExpo < SV A SR ¥
NEW. 4 Europarco Business 5£§usa Urbana : v// =
Laidg Museo della Shoa Cascina Merlata w /
D E V E L O P M E N T Mediterraneum - Acquario Connect [Synamic Center

<

: City Life R . } =
Hotel Palazzo Art DECO . /4 M 89 Hotel '(\{ j)/A-rea Castello /’ La Birreria
RENEWAL A The StudentHotel 2 PruRioneTaiano
\. Pausa Urbana | [E>4 Osped/a‘Le San Gallo o ¢ Bagnqli'(\i\'r,tt’é della Sc/ie/nza
/‘/ - /
RENEWAL AND '/S L) ' //
uovo Stadio Fiorentina (=]
NEW . ~ |

DEVELOPMENT

SOURCE: Nomisma. L/g%;%\
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TERRITORY STRATEGIC ASSETS

------------------------------------------- PAGE14

MOST BIG ATTRACTORS SUPPLY LEVERAGES APLES

o M E Culture

: : Food
Nature University
(parks and protected natural areas) . Culture Relig ious Tourism
Culture Bi < events (religious attractors)

. . Religious Tourism
RelIgIOUS Tourism LUXUI’y Supply (religious attractors) Business

(religious attractors)

: Sports activities ' . .
Business (af,)venture) Business University
| LA N University Luxury supply
Big events -
. Sports activities

Culltulre | Big events (adventure)
Religious Tourism Luxury supply
(religious attractors) Luxury supply
Business Sports activities

o Sports activities (adventure)
University (acFl)venture) @

SOURCE: Nomisma L/@%‘ama
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HOUSES PRICES

PRICES (€/mq) OF SALES FOR HOUSES IN THE CENTRAL AREAS

Six-monthly historical series, 2011- 2017

NEW (€/mq)
ROME 6654 6628 6742 6648 6611 6459 6333 6214 6292 62094 6321 6341 6347
MILAN 5949 6003 6035 6017 5890 5909 5864 5815 5961 5940 5983 6015 6031
4400 4250 4119 3960 3891 3865 3795 3704 3726 3716 3697 3707 3710
NAPLES 5197 5177 5120 5035 4970 4834 4683 4691 4671 4613 4563 4556 4527

USED (€£/mq)
ROME 5029 5911 6012 5925 5845 5743 5643 5566 5644 5661 5667 5637 5624
MILAN 5025 5100 5110 5129 4964 4944 4895 4871 4984 4908 4914 4938 4960
3886 3740 3633 3480 3363 3325 3277 3202 3203 3199 3199 3180 3169
NAPLES 4436 4476 4402 4334 4263 4134 4037 4026 4035 3967 3913 3917 3930

SOURCE: Osservatorio Mercato Immobiliare, Nomisma %@Mﬂ%d



HOUSES RENTS

RENTS (€/mqg) FOR HOUSES IN CENTRAL AREAS

Six-monthly historical series, 2011- 2017

ROME
MILAN

NAPLES

ROME
MILAN

NAPLES

SOURCE: Osservatorio Mercato Immobiliare, Nomisma
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Nomisma SpA

Strada Maggiore 44, 40125 | Bologna

% +39 051 6483111

www.nomisma.it

info@anomisma.it



http://www.nomisma.it/
mailto:info@nomisma.it

