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P A G E 3TOURISM SECTOR

T O U R I S T I C  
D E M A N D

T O U R I S T I C
S U P P L Y

• T o u r i s t a c c o m m o d a t i o n
e s t a b l i s h m e n t s

• B e d s

• T o u r i s t a c c o m m o d a t i o n
e s t a b l i s h m e n t s i n
e n t r e p r e n e u r i a l f o r m

• A c c o m m o d a t i o n a n d
l e i s u r e b u i l d i n g s i n
d e v e l o p m e n t o r r e n e w a l

T O U R I S T I C  S U P P L Y
L E V E R A G E S

• T e r r i t o r y  s t r a t e g i c  
a s s e t s ,  t o u r i s m  
a t t r a c t o r s  ( a c t u a l  o r  
f o r e c a s t )

1 2 3

ANALYSIS  AREAS

• T o u r i s t i c f l o w s

• E x p o r t T o u r i s m



1
Tourism 

demand



P A G E 5
TOURISTIC FLOWS

Arrivals, overnights and average length of stay in Big Attractors Municipalities

ROME

MILAN

FLORENCE

NAPLES

SOURCE: Nomisma on Istat data (2016) * is the ratio between the number of nights spent and the number of tourists that arrived in the establishments (arrival) in the reference period

8.852.890

5.290.162

3.589.777

1.238.214

A R R I V A L S

25.191.580

10.976.244

9.334.085
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N I G H T S  S P E N T
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TOURIST FLOWS

Big Attractors vs Italy

SOURCE: Nomisma on Istat data (2016)

T O U R I S M  I N  I T A L Y

A R R I V A L S

N I G H T S  S P E N T

A V E R A G E  L E N G H T  
O F  S T A Y

116.886.181

402.696.812

3,45

ROME 7,57%

MILAN 4,35%

FLORENCE 3,07%

NAPLES 1,06%

ARRIVALS SHARE ON TOTAL OF

ARRIVALS REGISTERED IN ITALY
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69% 64% 73% 49%

SOURCE: Nomisma on Istat data (2016) and Bank of Italy Microdata (2015)

EXPORT TOURISM

* Foreign tourists arrivals/Total arrivals

ROME MILAN FLORENCE NAPOLES

F O R E I G N  T O U R I S M  R A T E *

F O R E I G N  T O U R I S T S  P E R  C A P I T A  S P E N D I N G

804,97 €

804,97 €

804,97 €

804,97 €

ITALY

49%

The values– in euro – represent the average spending of a foreign tourist during a trip through the Big Attractors considered
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TOURIST ACCOMODATION ESTABLISHMENTS AND BEDS

ROME

MILAN

FLORENCE

NAPLES

SOURCE: Nomisma on Istat data (2016)

GROSS BEDS USE RATE*
PERFORMANCE

*Measure of the amount of beds actually used during the year

12.405

1.418

1.292

278

204.202

67.013

46.184

13.909

34%

45%

55%

65%

ACCOMODATION

BEDS
HOTEL AND NON HOTEL
ACCOMODATION
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P E R F O R M A N C E  OF HO T E L S  A N D  S I M I L A R  A C C O M M O D A T I O N  E S T A B L I S H M E N T S  
G ROSS BED USE RATE OF HO T E L S  A N D  S I M I L A R  A C C O M M O D A T I O N  E S T A B L I S H M E N T S *
H i s t o r i c a l s e r i e s ,  2 0 1 4 - 2 0 1 6

2014 2015 2016

51,30% 48,56% 45,51%

52,39% 55,00% 49,89%

58,78% 60,58% 59,78%

62,15% 60,33% 67,44%

var %
2016/2014

ROME

MILAN

FLORENCE

NAPLES

-5,79 %

-2,50%

1,0%

5,29%

TOURIST ACCOMODATION ESTABLISHMENTS AND BEDS

SOURCE: Nomisma on Istat data (2016)

*Measure of the amount of beds of hotels and similar accommodation establishment actually used during the year



TOURISM ENTREPRENEURSHIP

T O U R I S T  A C C O M O D A T I O N  E S T A B L I S H M E N T S *  IN ENTREPRENEURIAL FORM

* Accommodations (ATECO CODE 55) – this class includes: hotels and similar facilities (COD 551), accommodation for holidays and other structures for 

short stays (COD 552), tourist camp-sites, camping areas and areas equipped for camper and caravan (COD 553), other accommodations (COD 559)

A C C O M M O D A T I O N S *

i n  H O T E L S  A N D  
S I M I L A R  A C C O M M O D A T I O N  
E S T A B L I S H M E N T S

T O U R I S M  C O M P A N I E S  
S H A R E ( a c c o m m o d a t i o n  

s e c t o r )  O N  T O T A L  
E C O N O M Y

ROME MILAN FLORENCE NAPLES

5.853 1.556 1.455 883

31% 55% 35% 58%

2,0% 0,7% 3,0% 0,8%

SOURCE: Nomisma on Unioncamere data (2017)



REAL ESTATE AND TOURISM

ACCOMMODATION AND LEISURE BUILDINGS IN DEVELOPMENT OR RENEWAL

ROME

Nuovo centro congressi EUR 

Europarco Business

Museo della Shoa

Mediterraneum – Acquario

Hotel Palazzo Art DÈCO

Fondazione FENDI

Ex Mercati Generali

Stadio AS Roma

The Student Hotel

City Life

M89 Hotel

The BIG

Pausa Urbana

MILAN

Santa Giulia

ArExpo

Pausa Urbana

Cascina Merlata

Connecto Dynamic Center

FLORENCE

Area Castello

The Student Hotel

Ex Ospedale San Gallo

Nuovo Stadio Fiorentina

NAPLES

La Birreria

Pru Rione Traiano

Bagnoli Città della Scienza

N E W  
D E V E L O P M E N T

R E N E W A L

R E N E W A L  A N D  
N E W  
D E V E L O P M E N T

SOURCE: Nomisma
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TERRITORY STRATEGIC ASSETS

ROME

MILAN

FLORENCE

NAPLES

SOURCE: Nomisma

Nature
(parks and protected natural areas)

Culture

Business

University

Big events

Luxury supply

Sports activities
(adventure)

Culture

Business

University

Big events

Luxury supply

Sports activities
(adventure)

Culture

Business

University

Big events

Luxury supply

Sports activities
(adventure)

Culture

Food

Religious Tourism
(religious attractors)

Business

University

Luxury supply

Sports activities
(adventure)

Religious Tourism
(religious attractors)Religious Tourism

(religious attractors)

Religious Tourism
(religious attractors)

M O S T  B I G  A T T R A C T O R S  S U P P L Y  L E V E R A G E S



P A G E 15
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MARKET



HOUSES PRICES

I 11 II 11 I 12 II 12 I 13 II 13 I 14 II 14 I 15 II 15 I 16 II 16 I 17

N E W  ( €/ m q )

6.654 6.628 6.742 6.648 6.611 6.459 6.333 6.214 6.292 6.294 6.321 6.341 6.347

5.949 6.003 6.035 6.017 5.890 5.909 5.864 5.815 5.961 5.940 5.983 6.015 6.031

4.400 4.250 4.119 3.960 3.891 3.865 3.795 3.704 3.726 3.716 3.697 3.707 3.710

5.197 5.177 5.120 5.035 4.970 4.834 4.683 4.691 4.671 4.613 4.563 4.556 4.527

U S E D  ( €/ m q )

5.929 5.911 6.012 5.925 5.845 5.743 5.643 5.566 5.644 5.661 5.667 5.637 5.624

5.025 5.100 5.110 5.129 4.964 4.944 4.895 4.871 4.984 4.908 4.914 4.938 4.960

3.886 3.740 3.633 3.480 3.363 3.325 3.277 3.202 3.203 3.199 3.199 3.180 3.169

4.436 4.476 4.402 4.334 4.263 4.134 4.037 4.026 4.035 3.967 3.913 3.917 3.930

ROME

MILAN

FLORENCE

NAPLES

ROME

MILAN

FLORENCE

NAPLES

P R I C E S  (€/ m q )  O F  S A L E S  F O R  H O U S E S  I N  T H E  C E N T R A L  A R E A S
S i x - m o n t h l y h i s t o r i c a l s e r i e s ,  2 0 1 1 - 2 0 1 7

SOURCE: Osservatorio Mercato Immobiliare, Nomisma



HOUSES RENTS

I 11 II 11 I 12 II 12 I 13 II 13 I 14 II 14 I 15 II 15 I 16 II 16 I 17

N E W  ( €/ m q )

311 348 313 303 298 296 283 275 282 283 285 286 295

229 259 239 237 247 245 241 237 245 244 247 247 246

186 187 175 166 170 172 165 160 163 163 163 162 165

196 196 197 188 194 193 183 175 174 172 170 169 174

U S E D  ( €/ m q )

277 310 279 270 264 262 251 246 253 254 255 254 262

193 219 202 202 209 209 202 198 205 202 203 203 202

164 165 154 146 150 148 142 138 140 140 141 139 142

167 167 169 162 167 165 157 150 150 148 146 145 149

ROME

MILAN

FLORENCE

NAPLES

ROME

MILAN

FLORENCE

NAPLES

R E N T S  (€/ m q ) F O R  H O U S E S  I N  C E N T R A L  A R E A S
S i x - m o n t h l y  h i s t o r i c a l  s e r i e s ,  2 0 1 1 - 2 0 1 7

SOURCE: Osservatorio Mercato Immobiliare, Nomisma



CONTACTS
Nomisma SpA
S t r a d a M a g g i o r e  4 4 ,  4 0 1 2 5  |  B o l o g n a

+ 3 9  0 5 1  6 4 8 3 1 1 1

w w w . n o m i s m a . i t

i n f o @ n o m i s m a . i t

http://www.nomisma.it/
mailto:info@nomisma.it

