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Municipality analysis pacEd

VE N I C E . Airport : YES

High speed railway: YES
SURFACE AREA
415,90 sqg.km

POPULATION
261.321inhabitants

DENSITY . >y Ppr.E Nearest port: Venice (0 km)
628 inhabitants/sg.km 4

METROPOLITAN CITY

ROAD DISTANCE FROM THE MAIN
CITIES:

MILAN

ITALY2INVEST = S S S SOURCE:Nomisma ltaly2Invest, 2018
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Italy2Ilnvest DXVhat is

Synthetic index on municipalities attractiveness

ITALY2INVEST is the first integrated platform of Urban Data Intelligence that
offers data to measure ATTRACTIVENESS,COMPETITIVENESSand WELLNESS
OF ITALIAN TERRITORIESand it offers advice to support the choices of investors
and policy makers. Attractiveness is a complex measure that expresses the ability
of a territory to attract, enhance and retain strategic resources, capital,
technologies and human resources.

The methodological approach adopted by ITALY2INVEST in order to measure
the attractiveness provides this following steps:

1 Implementation of a definitional scheme that allows to map in a
multidimensional way the different conceptual fields of a territory
attractiveness

1 Identification of 8 domains that contribute to the determination of
attractiveness

1 Data collection strategy that has identified and systematized 22 public

and private sources with municipal data

1 Design of a database with 250 indicators for 7998 Italian
municipalities

1 Implementing an algorithm of data reduction in synthetic indicators for
each domain and in NOMISMA 12| SCORE

SOURCE Nomisma Italy2Invest, 2108

ITALYZ2INVEST

URBAN DATA INTELLIGENCE

www.italy2invest.it
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A Cleaning

A Modeling

A Reduction

A Transformation

8 DOMAINS OF ANALYSIS

. Environment

Socio-Economic Conditions and Education
Companies and Credit

Real Estate Market

Public Administration and Justice
Population

Services (allocations and expenditure)
Tourism

ONUAWDNE

Collection (+250indicators)

Aggregation of
indicators in 8
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Data
preparation

analysis

domains

NOMISMA
121 SCORE

%@Mﬂ%d



BEREL-eOOREDDverview

Synthetic index of municipalities attractiveness

121 Nomisma SCORE
CE 61.1
RANKING ITA
53/7998

SOURCE Nomisma Italy2Invest, 2108

12 SCORE*

6l1.1

VENICE

Total
ITALIAN
MUNICIPALITIES

2] Score-
minimum 28.8
2] Score-
maximum 75.2
|21 Score-
average 52.7

PAGES

*NOMISMA 121 SCORE
Range [0; 100]

DISTRICTS METROPOLITAN
CAPITALS CITIES

45.3 49.8
75.2 75.2
60.8 63.4

ITALY2INVEST Q/% "@
www.italy2invest.it C2724I772X



‘Q ITALY2INVEST

r@
A
QMM)?/WW



121 NOMISMA SCOREDZ erritorial benchmarking

........................................... pAaGcELD
Metropolitan Cities and District Capitals S Ranking 12
Score 12| L .
NORTH-WEST District Capitals
Ranking 121
Metropolitan Cities Score 121 Bologna 68.8 3
Italy Modena 65.1 9
Milano 75.2 1 Udine 64.5 13
Trieste
Firenze 71.4 2 s £
Trento 64.1 16
Bologna 68.8 3 Bolzano 64.0 17
Torino 65.2 8 e 63.8 20
Treviso 63.5 23
Genova 62.5 28 Reggio nelllEmilia 61.9 32
: Piacenza 61.8 34
Venice a9
Cagliari 60.4 72 Vicenza 61.3 42
Verona 61.0 54
Bari 58.4 166 Ferrara 595 109
Palermo 54.6 631 Gorizia 59.3 117
Rimini 58.5 154
Catania 51.8 1,448 Ravenna 58.1 191
Messina 50.4 2,013 Cesena 57.6 216
L . Forli 57.6 218
Reggio di Calabria 49.8 2,220
Belluno 57.0 270

Rovigo 56.0 382

SOURCE Nomisma Italy2Invest, 2108 L./@%M%a



121 NOMISMA SCOREDZ erritorial benchmarking

Territorial comparison :the attractiveness compared to the interest target

VENICE

Score K ITALY2INVEST 61.

 |2| SCORE differential compared to the 2
Metropolitan Cities Average 1

m |2] SCORE differential compared to the -2
Capitals Disticts average 3

SOURCE Nomisma Italy2Invest, 2018
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QI2ISCORED1S|ngIe domains contribution

The contribution of the analyzed domains in the definition of the attractiveness of Venice, of metropolitan Cities, and of the District Capitals

VENICE METROPOLITAN CITIES DISTRICT CAPITALS
_ 17.1% 15.9% REAL ESTATE MARKET 15.2%
0 SERVICESDZ SERVICESDZ
_ 13'4A) 14'9% ALLOCATIONS AND EXPENDITURE 14'4%
0 SOCIO-ECONOMIC SOCIO-ECONOMIC
_ 10.9% 11.7% COMPANIES AND CREDIT11 .6%
0 PUBLIC PUBLIC
- 8.8% 5.3% ENVIRONMENT 7.3%

=

SOURCE Nomisma Italy2Invest, 2018 L%?Jayfm



TOP 3 DOMAINS

The 3 domains which determine the attractiveness of Venice

A
A
A

A

A

0 Tourism
A

Facilities per sqg. km
Total tourist arrivals per sg.km
Foreign tourism incidence

Gross utilization index of beds

@ Real Estate Market

A Shops prices * Jsq.m)
A Index of intensity of the Real Estate Market Tertiary

e Services - Allocations & Expenditure

Number of real estate units rank B2 (Hospitals and private
hospitals) per population .

Municipalities expenditure on the reference population by family
and minors

Municipalities expenditure on the reference population by
poverty , adult hardship and homelessness

*for each domain principal variables considered in the analysis are indicated

SOURCE Nomisma Italy2Invest, 2018
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Tourism

Real Estate Market

cel5b

Services-Allocations &

Expenditure
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TOURISM

TURISTIC DEMAND
2014 2015 2016 2017
ARRIVALS  — 4,280,632 — 4,495 857 — 4.645567 — 5.034,882
Var% per year +5.03% +3.33% +8.38%
rouriar wowsers — 9.983.416 — 10,182,829 — 10,511,788 - 11,685,819
Var% per year +2.00% +3.23% +11.1 /%0
AVERAGE STAY __ 2.33 - 2.26 . 2.26 B 2.32
oo romns o ey B



REALESTATLE MARKET

VENICE

AVERAGE
WEIGHTED
PRICES FOR
USED HOUSES,
OFFICES AND
SHOPS

* Wsq.m)
2011 - 2018
AVERAGE
WEIGHTED
RENTS FOR
USED HOUSES,
OFFICES AND
SHOPS

* Usq.m/ year)
2011 - 2018

NUMBER OF
TRANSACTIONS
I N
RESIDENTIAL,
TERTIARY AND
COMMERCIAL
SECTOR

2011 - 2018

SOURCE Osservatorio Mercato Immobiliare by Nomisma

A

.............................. PAGE LY
Year 2011 2011 2012 2012 2013 2013 2014 2014 2015 2015 2016 2016 2017 2017 2018 2018
Semester Isem |l sem I sem Il sem I sem Il sem I sem Il sem I sem Il sem I sem Il sem I sem Il sem I sem Il sem
Houses 3,692 3598 3535 3486 3,373 3,297 3,226 3,136 3,125 3,086 3,085 3,059 3,063 3,024 3,035 3,020
Offices 3,985 3,884 3,808 3,728 3,610 3517 3,413 3,333 3,290 3,252 3,207 3,176 3,166 3,149 3,160 3,142
Shops 6,464 6,325 6,247 6,157 6,072 5,997 5,836 5,817 5,771 5,783 5,768 5,771 5,769 5,737 5,728 5,746
Anno 2011 2011 2012 2012 2013 2013 2014 2014 2015 2015 2016 2016 2017 2017 2018 2018
Semester Isem Ilsem |sem Il sem I sem Il sem I sem Il sem I sem Il sem I sem Il sem I sem Il sem I sem Il sem
Houses 143 138 137 135 132 131 130 129 128 128 128 128 129 128 129 130
Offices 154 147 145 142 138 136 134 132 130 130 127 127 126 125 126 126
Shops 492 478 471 463 456 451 451 446 443 442 441 439 437 437 438 437
Year 2011 2012 2013 2014 2015 2016 2017 ( qi(;.]rfer ) ( qioa]r-?er )
Residential 2,855 2,139 2,136 2,217 2,601 3,211 3,238 1,574 1,693
Tertiary 138 100 130 66 90 100 90 37 54
Commercial 228 199 205 151 191 213 232 88 116

PPN IICE






